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Preface

Aims and Scope of the Conference

The International Conference on Strategic Innovative Marketing and Tourism
(ICSIMAT) 2023 was held from 22 to 26 of September in Zakynthos, lonian Islands,
Greece.

ICSIMAT 2023 provided a timely and interactive international platform for
academics, government and industry practitioners in order to discuss and develop new
perspectives in the fields of marketing, innovative technologies, tourism, communi-
cation, education and management. They were able to discuss and debate current
trends and future outlook issues that affect the future direction of marketing and
tourism research and practice in a digital and innovative era.

ICSIMAT community includes worldwide well-known scholars, faculty
members, doctorate students, researchers and business practitioners who network
and exchange research work and inter-institutional co-operations.

ICSIMAT 2023 accepted and hosted 122 original research work, after a double-
blinded peer-review process. Seven presentations were part of the established
industry session that is organized during ICSIMAT conferences. 25 sessions in total
were held in order to advance and contribute to specific research areas in the field of
strategic innovative marketing and tourism.

The sessions that were created under ICSIMAT 2023 were:

Session on: Success Stories from Organizations, Industry and Institutes
Session Chair: Yannis Vassiliadis, CEO KYANA, Greece
Session on: Consumer Behavior (a)
Session Chair: Apostolos Giovanis, University of West Attica, Greece
Session on: Media Communication
Session Chair: Nikos Grammalidis, Information Technology Institute,
Greece
Session on: Immersive Technologies

Vii
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Session Chair: Idalia Maldonado Castillo, Escuela Superior de Computo-
Instituto Politecnico Nacional, Mexico
Session on: Branding Related Issues

Session Chair: Pinelopi Athanasopoulou, University of Peloponnese,
Greece
Session on: Methodological Innovations

Session Chair: George Stalidis, International Hellenic University, Greece
Session on: Marketing Perspectives on Turbulent Times

Session Chairs: Eirini Papadaki and Alexandros Apostolakis, Tourism and
Entrepreneurship Laboratory, Hellenic Mediterranean University, Greece
Session on: Innovative Culture and Tourism Related Issues

Session Chair: Sofia Gkarane, University of Macedonia, Greece
Session on: Sustainability Issues and the Role of Not for Profit Organizations

Session Chair: Katerina Kabassi, lonian University, Greece
Session on: Human Resources in the Post COVID-19 Era

Session Chair: Teresa Borges-Tiago, University of the Azores, Portugal
Session on: Policy and Strategic Issues in Culture, Marketing and Tourism

Session Chair: Joselia Fonseca, University of the Azores, Portugal
Session on: Enogastronomic (Food and Wine) Consumer Issues in Marketing
and Tourism (b)

Session Chair: Aikaterini Stavrianea, National and Kapodistrian Univer-
sity of Athens, Greece
Session on: Higher Education Management-Social Skills and Competences

Session Chair: Sofia Asonitou, University of West Attica, Greece
Session on: Regenerative Tourism

Session Chair: Michele Thornton, University of New York at Oswego, USA
Session on: Related ICSIMAT Topics

Session Chair: Anna Barwihska-Matajowicz, University of Rzeszow,
Poland
Session on: Consumer Behavior and Social Media (c)

Session Chair; Maria Vrasida, Deree, the American College
Session on: Consumer Behavior (c)

Session Chair: Prokopis Theodoridis, Hellenic Open University, Greece
Session on: (Social) Entrepreneurship, (Social) Management Financial Issues

Session Chair: Mihaela Gotea, Transilvania University of Brasov, Romania
Session on: Consumer Behavior and Social (Media) Networking (d)

Session Chairs: Aspasia Vlachvei, University of Western Macedonia,
Greece and Ourania Notta, International Hellenic University, Greece
Session on: Internal Control and Transparency

Session Chair: Petros Kalantonis, University of West Attica, Greece
Session on: Alternative Forms of Tourism

Session Chair: Victor Briciu, Transilvania University of Brasov, Romania
Session on: Health Issues in Management, Tourism, Marketing

Session Chair: Efstathios Kefallonitis, University College London (UCL),
UK
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Hybrid Session

Session Chair: Sonia Avelar, University of the Azores, Portugal

Exclusive Meeting Space

Session Chair: Androniki Kavoura, University of West Attica, Greece

Hybrid Session

Session Chair: Arabela Briciu, Transilvania University of Brasov, Romania

Topics Related to ICSIMAT

Marketing, Social Media Marketing, e-Branding and Brand Experience Manage-
ment, Digital marketing, Marketing Analytics, Marketing Research, Services
Marketing, Integrated Marketing Communications, Consumer Behavior, New
Product Design and Development, Sports Marketing, B2B and B2C Marketing,
Pricing Strategies, Art and Cultural Marketing, Mobile Services, Gaming, Gamifica-
tion and Augmented Reality, Location-based Services, Internet-of-Things, Heritage
and Museum Management in the Digital Era, Cross-cultural marketing, Tourism and
Destination Marketing, Enogastronomic Tourism, Event Tourism, Health Tourism,
Transport Industry Marketing, Social Media, Experiential and Sensory Marketing,
Customer Relationship Management and Social CRM, Collaborative Marketing,
Safety Marketing, Economics of Business Strategy, Accounting Marketing, Global
Business, Marketing Finance, Healthcare Management, Accounting Education,
Skills and Competences, Higher Education, Retail Marketing, Sales Management,
Public Relations and Crisis Management, E-commerce, Marketing Strategy, Sectoral
Marketing, Safety Management and Marketing, Entrepreneurship.

Aigaleo, Greece Androniki Kavoura
Ponta Delgada, Portugal Teresa Borges-Tiago
Ponta Delgada, Portugal Flavio Tiago



Acknowledgments

We would like to thank all members that participated in any way in the ICSIMAT
2023 and especially:

e The famous publication house SPRINGER for their communication sponsorship.

e The co-organizing universities and institutes for their support and development
of a high-quality conference at scientific level and profile.

e The members of the scientific committee that honored the conference with their
online presence and provided a significant contribution to the review of papers as
well as for their indications for the improvement of the conference.

e All members of the organizing committee for their help, support and spirited
participation before, during and after the virtual conference.

e The session organizers for their willingness to organize sessions of high impor-
tance and for their editorial work, contributing in the development of valued
services to the conference.

e The Municipality of Zakynthos and all stakeholders who greatly contributed to
the organization of this mega event.

xi



Conference Detalils

Chairs of the Edited Volume

Androniki Kavoura, University of West Attica, Greece
Teresa Borges-Tiago, University of the Azores, Portugal
Flavio Tiago, University of the Azores, Portugal

International Advisory Board

Prof. Buhalis D., Bournemouth University, UK

Prof. Belch M., San Diego State University, USA

Prof. Belch G., San Diego State University, USA

Prof. Kitchen P., ESC Rennes School of Business, France
Prof. Zotos G., Cyprus University of Technology, Cyprus
Prof. Dibb S., The Open University, UK

Prof. Bhattacharya C. B., University of Pittsburgh, USA

Scientific Committee

Russell Belk, York University, Canada

Radoslaw Pyrek, University of Rzeszow, Poland
Ryszard Kata, University of Rzeszow, Poland

Chris Cooper, Oxford Brookes University, UK

Annette Pritchard, Cardifff Metropolitan University, UK
Giacomo Del Chiappa, University of Sassari, Italy
Nigel Morgan, Cardiff Metropolitan University, UK
Teresa Borges Tiago, University of Azores, Portugal

Xiii



Xiv Conference Details

Flavio Tiago, University of Azores, Portugal

Stylianos Papathanassopoulos, National and Kapodistrian University of Athens,
Greece

loannis Rizomyliotis, University of West Attica, Greece

Sofia Asonitou, University of West Attica, Greece

Deniz Zeren, Cukurova University, Turkey

Michel Delorme, Laurentian University, Canada

Spyros Nomicos, University of West Attica, Greece

Katerina Stavrianea, National and Kapodistrian University of Athens, Greece
Chris Vassiliadis, University of Macedonia, Greece

Nillfer Gokdagli, Istinye University, Turkey

Goetz Greve, Hamburg School of Business Administration, Germany

Peter Yannopoulos, Brock University, Canada

Sharyn Rundle Thiele, Griffith University, Australia

Nick Marinescu, Transilvania University of Brasov, Romania

Monika Jedynak, Jagiellonian University Krakow, Poland

Efthymios Constantinides, University of Twente, The Netherlands

Christos Sarmaniotis, International Hellenic University, Thessaloniki, Greece
Efstathios Kefallonitis, United Airlines World Corporate Headquarters, WHQ
Aspasia Vlachvei, University of Western Macedonia, Greece

Stephen Havlovic, Laurentian University, Canada

Stanislav Ivanov, Varna University, Bulgaria

Ourania Notta, International Hellenic University, Greece

Leszek Koziol, Malopolska School of Economics, Tarnow, Poland
Charalambos Yakinthos, Merchant Marine Academy of Macedonia, Greece
Marianna Sigala, University of Piraeus, Greece

Panagiotis Trivellas, Agricultural University of Athens, Greece

Yiorgos A. Bakamitsos, Stetson University, USA

Can Seng Ooi, University of Tasmania, Australia

Alzbeta Kiralova, University of Business in Prague, Czech Republic

Axel Schlich, University of Applied Sciences, Fachhochschule Koblenz, Germany
Renata Tomljenovié€, Institute for Tourism, Croatia

Diren Bulut, Istanbul University, Turkey

Tijana Raki€, University of Brighton, UK

Vanessa Ratten, La Trobe University, Australia

Maro Vlachopoulou, University of Macedonia, Greece

Christos Vassiliadis, University of Macedonia, Greece

Ana Pereira-Roders, Eindhoven University, Netherlands

Ram Herstein, Jerusalem Academic Center, Israel

Kir KusCer, University of Ljubljana, Slovenia

Perry Hobson, Taylor’s University, Malaysia

Petros Kostagiolas, lonian University, Greece

Marina-Selini Katsaiti, United Arab Emirates University, UAE

Klimis Ntalianis, University of West Attica, Greece

Emel Yarimoglu, Yasar University Izmir, Turkey



Conference Details XV

Eda Yasa Ozelturkay, Cag University, Turkey

Dorin Coita, University of Oradea, Romania

Andreas Masouras, University of Neapolis, Cyprus

Evgenia Bitsani, University of Peloponnese, Greece

Petros Kostagiolas, lonian University, Greece

Charilaos Lavranos, lonian University, Greece

George Pierrakos, University of West Attica, Greece

Panagiota Argyri, Ambassador Scientix3, Community of Science Education in
Europe

Apostolos Giovanis, University of West Attica, Greece

Jean-Eric Pelet, ESCE Business School, Paris, France

Stella Sylaiou, International Hellenic University, Greece

Vasiliki Vrana, International Hellenic University, Greece

Lee Li, York University, Canada

Sotiriadis Marios, University of South Africa, South Africa

Ulrike Gretzel, University of Southern California, USA

Irine (Eirini) Kamenidou, International Hellenic University, Greece
Ifigeneia Mylona, International Hellenic University, Greece

Evangelos Christou, International Hellenic University, Greece

Panagiotis Kaldis, University of West Attica, Greece

Sandra Faria Dias, Universidade dos Acores, Portugal

Maya Ivanova, Varna University, Bulgaria

Flavio Tiago, Universidade dos Acores, Portugal

John Tsalikis, Florida International University, USA

Irene Tilikidou, International Hellenic University, Greece

lordanis Kotzaivazoglou, International Hellenic University, Greece
Paraskevas Argouslidis, Athens University of Economics and Business, Greece
Natalya Totskaya, Laurentian University, Canada

Rana Haq, Laurentian University, Canada

Jorge Virchez, Laurentian University, Canada

Patricia Orozco, Laurentian University, Canada

Moustapha Soumahoro, Laurentian University, Canada

Dionysis Skarmeas, Athens University of Economics and Business, Greece
Carlos Costa, University of Aveiro, Portugal

Michele Thornton, State University of New York at Oswego, USA

Gokce Ozdemir, Yarar University, Turkey

Dimitrios Belias, University of Thessaly, Greece

Anastasios E. Politis, University of West Attica, Greece

Andreas Chatzidakis, Royal Holloway, University of London, UK

Ashraf Darwish, Helwan University, Egypt, Scientific Research Group in Egypt
(SRGE)

Abo Ella Hassanien, Cairo University, Egypt, Scientific Research Group in Egypt
(SRGE)

Charalampos A. Tziogas, Aristotle University of Thessaloniki, Greece



XVi Conference Details

Naoum K. Tsolakis, Centre for International Manufacturing, University of
Cambridge, UK

Andreas Papatheodorou, University of the Aegean, Greece

Sotirios Varelas, University of Piraeus, Greece

Prodromos Yannnas, University of West Attica, Greece

Eirini Samanta, University of West Attica, Greece

Prokopis K. Theodoridis, University of Patras, Greece

Antigone G. Kyrousi, Deree—The American College of Greece

Jashim Khan, University of Surrey, UK

Konstantinos Fouskas, University of Macedonia, Greece

Manuela Guerreiro, University of Algarve, Portugal

Meng Tao, Dongbei University of Economics and Finance, Dalian China on the
scientific committee

Athanasios Koustelios, University of Thessaly, Greece

Labros Sdrolias, University of Thessaly, Greece

Manthos Delis, Montpellier Research in Management, France

Olga Tsakirides, National Center for Social Research, Greece

Margarita Kefalaki, Hellenic Open University, Greece

Jose Vargas Hernandez, Universidad de Guadalajara

Sofia Asonitou, University of West Attica, Greece

Victor-Alexandru Briciu, Transilvania University of Brasov, Romania
Arabela Briciu, Transilvania University of Brasov, Romania

Dimitrios Stavroulakis, University of West Attica, Greece

Florin Nechita, Transilvania University of Brasov, Romania

Felicia Constantin, University of Oradea, Romania

Alexandros Sahinidis, University of West Attica, Greece

loannis Paliokas, Centre for Research and Technology Hellas, Greece
Anestis Fotiadis, College of Communication and Media Sciences, Zayed University,
UAE

John Filos, Professor, Panteion University, Greece

Nancy Papalexandris, Athens University of Economics and Business, Greece
Alexios-Patapios Kontis, University of the Aegean, Greece

Barry A. Friedman, State University of New York at Oswego, USA

Dionysia Frangou, University of West Attica, Athens, Greece

Maria Tsirintani, University of West Attica, Greece

Asli D. A. Tasci, UCF Rosen College of Hospitality Management, USA
Suniti Bandaranaike, James Cook University, Singapore

Pinelopi Athanasopoulou, University of West Attica, Greece

Cevser Kinar, Necmettin Erbakan University, Selcuklu/ Konya, Turkey
Dorothea Papathanasiou-Zuhrt, Hellenic Open University, Greece

Aldo Di Russo, Artifactory, Italy

Irini Vlassi, Neapolis University, Pafos, Cyprus

Anna Florek-Paszkowska, Pontificia Universidad Catolica del Peru, Lima, Peru
Alex Llaque Sanchez, Pontificia Universidad Catolica del Peru, Lima, Peru
Eirini Papadaki, Hellenic Mediterranean University, Greece



Conference Details XVii

Maria Salamoura, University of the Aegean, Greece

Evi Dekoulou, Aristotle University, Greece

Maria Poli, University of West Attica, Greece

Zilmiyah Kamble, James Cook University Singapore

Sofia Gkarane, University of Macedonia, Greece

Anna Barwihska Matajowicz, University of Rzeszow, Poland
Dimitrios Drosos, University of West Attica, Greece

Ayoub Abbaci, Ecole Nationale Polytechnique d’Alger, Africa
Maria Kontochristou, Hellenic Open University, Greece
Konstantinos Fouskas, University of Macedonia, Greece
Spyridon Mamalis, International Hellenic University, Greece
Agisilaos Konidaris, lonian University, Greece

Nikolaos Sykianakis, University of West Attica, Greece
Miltiadis Chalikias, University of West Attica, Greece

Kostas Assimakopoulos, International University of Greece, Greece
Katerina Kabassi, lonian University, Greece

Organizing Committee

Scientific Research Committee, University of West Attica, Greece

Kleoniki Kyriakidou, Aristotle University, Greece

Athina Mountzouri, University of West Attica Greece

Sofia Kritikou, Politecnico di Milano, Italy

Radoslaw Pyrek, University of Rzeszow, Poland

Dina Dimitrantzou, University of West Attica, Greece

Ariadni Stamataki, Department of Business Administration, University of \West
Attica, Athens, Greece

Georgios Karabetsos, Head of Department of E-Commerce control, DIMEA, Greek
Ministry of Development, Athens, Greece

Invited Speakers

Enlightening the Brand Building-Audience Response Link
Prof. Cleopatra Veloutsou, University of Glasgow, Scotland

The Puzzle of Aging
Dr. Liz Mestheneos, A Founder and Board Member of the NGO “50+ Hellas,” Past
President of AGE-Platform Europe



Contents

Generation Z Gender Differences in Barriers to Engage

in Entomophagy: Implications for the Tourism Industry ............. 1
Stergios Gkitsas, Irene Kamenidou, Spyridon Mamalis,

Ifigeneia Mylona, Stavros Pavlidis, and Aikaterini Stavrianea

“In Search of an ‘I’ and a “We’ in “Team’”: A Group-Analytic
Tool for Teaching Teamwork ......... ... ... i, 9
Stamatina Katsiveli

Capturing Destination’s Cognitive and Affective Image on Social
Media. The Case of Pafos, Cyprus ... ... 19
Eirini Vlassi, Georgios A. Deirmentzoglou, and Evangelia Irakleidi

Cultural Heritage Management and Strategic Planning: The

New Museum of the Acropolis and the Prehistoric Settlement

of AKrotiri, Santorini, Greece ..........c.couiiiiiiiie i 29
Evangelos Papoulias and Theoklis-Petros Zounis

Island Hopping in the lonian Sea: Exploring the Value

of Monumental Olive Trees for Sustainable Tourism ................. 37
Avristotelis Martinis, Charikleia Minotou, Athanasios Botonis,

and Katerina Kabassi

Exploring Awareness of Greek Protected Geographical

Indication Regional Wines and Their Terroir: The Case

of the Prefecture of Drama Greece ............ccvvveiiiiinnnnannnn. 47
Spyridon Mamalis, Irene Kamenidou, Aikaterini Karampatea,

Elisavet Bouloumpasi, and Adriana Skendi

Netnographic Study on the Adoption of Inbound Marketing
by E-Commerce Platformsin Algeria ............................... 57
Hanane Meslem and Ayoub Abbaci

XiX



XX

Regenerative Tourism and Mental Health: The Clean Wave

Foundation, Costa Rica ...........cciiiiiii i

Michele Thornton, Marty Bhatia, and Carin Silkaitis

Wine Tourism: A Complex Tangible, Intangible and Experiential

Marketing MatrixX ...... ... i

Maria Vrasida

Teaching Professional Communication: A Practical Approach . ...

Katerina Nikolopoulou and Georgia-Zozeta Miliopoulou

Promotion of Digital News Media: How Age Contributes

to Readers’ Preferences ............c.oouiiiiiinn.

Aikaterini Stavrianea, Irene Kamenidou,
Athanasios Papathanasopoulos, Marianna Krassanaki,
and Spyridon Mamalis

Exploring Determinants Regarding Visit and Revisit Intentions

Considering Greece as a Medical Tourism Destination ...........

Sofia Anastasiadou and Andreas Masouras

Characteristics of Romanian Travel Bloggers and Generated

Content During COVID-19 ... i

Victor-Alexandru Briciu, Arabela Briciu, Maria Cristina Bularca,
and Georgiana Dogaru

Psychometric Testing Procedures for Attitudes Toward
Reproductive Tourism and Cross Border Reproductive Care

(ATCBRC) ..t

Sofia Anastasiadou

The Effects of Memorable Tourism Experiences Dimensions

on Revisit INtentions ........... i

Aikaterini Stavrianea

Health Tourism in Greece: The Fertility Center in Crete .........

Pinelopi Athanasopoulou, Apostolos N. Giovanis,
and Krinanthi Gdonteli

Greek Consumers’ Perceptions of Traceability in the Food

Supply Chain ...

loannis Nanos, lordanis Kotzaivazoglou, Eugenia Papaioannou,
Costas Assimakopoulos, and Garyfallos Fragidis

Digital Literacy Education and Cyberbullying Combat: Scope

and PerspectiVes ... ...t

Josélia Fonseca and Teresa Borges-Tiago

Contents



Contents XXi

History, Management and Development of Infrastructures
in the Port of Piraeus in Greece ...t 165
Eleni Biniori and Maria Tsirintani

Cultural Tourism and Cultural Heritage Connected with Digital
Marketing in Western Macedonia ................ ..o, 175
Paraskevi A. Evangelou, Georgia K. Broni, and loannis I. Antoniadis

Job Role Description and Skill Matching in a Rapidly Changing
Labor Market Using Knowledge Engineering ....................... 185
George Stalidis and Selini Kyriazidou

Exploring the Impact of Blockchain Technology on Branding
in the Luxury Spa Tourism Industry ............ ... ..., 195
Dorin-Cristian Coita and Diana Teodora Trip

Digital Heritage Narrative: Principles and Practice. The Case
of the UNESCO-L.isted Archaeological Site of Philippi, Greece ........ 203
Dorothea Papathanasiou-Zuhrt

Breaking the Seasonality Barrier in Tourism. A Literature
Review of Policies and Strategies ... ... 211
Sofia Gkarane and Chris Vassiliadis

Descriptive Research Approach to Show the Degree

of Familiarity of the Tourist-Pilgrim with the Pilgrimage Route

“Steps of the Apostle Paul” in the Digital Era ....................... 219
Vasileios Dimou, Christos Vassiliadis, Christos Tsironis,

and Eirini Tsagkalidou

Tourism, Leisure Development and Quality of Life for Local
POl 231
Anna Sobczak

Human Intelligence and Artificial Intelligence in Professional
Translations — Redesigning the Translator Profession ............... 239
Felicia Constantin, Anamaria-Mirabela Pop, and Monica-Ariana Sim

Contemporary Social Context and New Trends in Hospitality

Interior Design. Reference to a Semiotic Reading

of the Interaction ....... ... i 249
Anna Efstathiou and Christina Vergopoulou

Spatial Redesign Examples on Boosting the Identity of a Region
Through Tourism PractiCes ..............uuiiiiiiii i, 259
Dionysia Fragkou and loanna Barkouta

Social Media Influencers’ Perceptions on Consumers’ Buying
Behavior—An Exploratory Study ............... i 267
Despina A. Karayanni and Nikolitsa Koutsogiannopoulou



XXii Contents

Human Resources Literature After Covid-19: A Human Versus

Al ANalysiS .o 277
Sénia Avelar, Flavio Tiago, Jodo Pedro Couto,

and Teresa Borges-Tiago

Exploring the Hospitality of Mount Athos” Monks: Insights
from Visitors Impressions ... 287
Constantinos Kyprianou and Christos Vassiliadis

Higher Education Students’ Necessity to Be Educated About
the Concept of Water Footprint ............. ... ..., 295
Stergios Gkitsas, Spyridon Mamalis, and Irene Eirini Kamenidou

The Use of Social Media in Higher Education. The Case of Greek
UNIVersities ... 303
Margarita Kefalaki

Smart Participatory Methodologies for Sustainable Cultural
Tourism iN RUral AFeas ........ovuiiiiii e 313
Nikos Grammalidis and Athina Grammatikopoulou

The Changing Consumer Landscape in the Wake of COVID-19
in Greece: Trends, Insights and Implications ........................ 323
Prokopis K. Theodoridis

Exploring the Limits of Cultural Tourism: The Convergence

of Applied and Visual Arts as an Educational Tool for Activating

Inactive Sites of Cultural Interest ................ ... i, 333
Martha Loukia and Myrsini Vounatsou

The Effect of Political Marketing on the Electoral Behavior

Of Greek VOterS ..o 343
Harry Sophocleous, Sofia Anastasiadou, Andreas Masouras,

and Sotiris Apostolopoulos

Factors Affecting Pay TV Consumption: An Exploratory Study
LI T =TT ot 351
Panagiotis Striligkas

Tourism Agents in Greece Recovering from COVID-19 .............. 361
Alexandros Fragkoudis, Vasiliki Vrana, George Karavasilis,
and Evangelos Kehris

Social Media Use for Covid-19 Related Information: Generation

X,Yand ZDifferences ... 371
Ifigeneia Mylona, Dimitrios Amanatidis, Georgia Gioltzidou,

Aikaterini Stavrianea, Irene (Eirini) Kamenidou,

and Spyridon Mamalis



Contents xxiii

Exploring Gender Differences: The Relationship Between

Personality and Teleworking Preferences ........................... 381
Panagiota Xanthopoulou, Christina Patitsa, Panagiotis Tsaknis,

Kyriaki Sotiropoulou, Venetia Giannakouli, Alexandros Sahinidis,

and Eleni C. Gkika

Artificial Intelligence’s Revolutionary Role in Search Engine
OptiMIzZation ... ... o 391
Christos Ziakis and Maro Vlachopoulou

Tourism Industry’s Synergies with Cultural and Creative

Industries as Marketing Tools: The Case Study of Film-Induced

TOUNISM N GIEECE ..\ttt ettt 401
Eirini Papadaki

Online Marketing Strategies Used in the Promotion of Dietary

Supplements iNRoOMaNia . ...t 411
Arabela Briciu, Victor-Alexandru Briciu, Claudiu Vasile Cogean,

and Ana-Maria Gulpe

Which Brand’s Posts Drive Customer Engagement? Evidence
from Greek Wine Brands’ PoSts ... 421
Aspasia Vlachvei and Ourania Notta

Motives and Perceptions of Greek Voters in National Elections

0F 2023 o 431
Harry Sophocleous, Sofia Anastasiadou, Andreas Masouras,

and Sotiris Apostolopoulos

Views and Motivations of Members of Dance Groups During
Their Participation in Traditional Dance Tourist Events .............. 441
Adamantia Sgoura, Alexios Patapios Kontis, and Dimitrios Stergiou

The Influence of Social Media Marketing on Consumer

Behavior: Evidence from the Greek Market ......................... 449
Stavros Migkos, Androniki Katarachia, loannis Antoniadis,

and Vaggelis Saprikis

How Data Mining is Used in Social Media. Key Performance
Indicators’ Impact on Image Post Data Characteristics

for Maximum User Engagement ...............oiiiineeniiinnnnn... 459
Dimitris C. Gkikas and Prokopis K. Theodoridis
Work Integration Social Enterprises (WISESs) in Public Sector ........ 469

Vasilis I. Chronopoulos, Anastasios Sepetis, and George Pierrakos

Domestic Tourism Preferences of Polish Tourist Services’
Market in Light of Contemporary Socio-economic Challenges ........ 479
Ewa Chomac-Pierzecka and Jacek Stasiak



XXiV Contents

The Evaluation Process in the Greek Public Sector in Its
Restructuring (Law 4940/2022) . ....... .ot 489
Panagiotis Passas and Dimitrios Stranis

Corporate Boards and Gender Quotas: A Review of Literature ....... 497
Dimitra Kavalieraki-Foka, Sofia Asonitou, Chara Kottara,
Fragkiskos Gonidakis, and George Giannopoulos

Evaluation of University Students’ Satisfaction from e-Learning

During the COVID Pandemic: A Multi-criteria Approach ............ 505
Stamatios Ntanos, Dimitrios Drosos, Eleni C. Gkika,

Antonios Kargas, and Faidon Komisopoulos

Medical Tourism with Emphasis on Tourism for People
with Disabilities in Greece ... 513
Maria Rapti, Anastasios Sepetis, and George Pierrakos

Business Education in Incubators and Its Impact on Start-Ups ....... 523
Faidon Komisopoulos, Stamatios Ntanos, Antonios Kargas,
Eleni C. Gkika, and Dimitrios Drosos

Amateur Athletes and Adoption of Smartwatches. Perceptions

of Usage, Ease of Use and the Role of Virtual Community

EMErSION . 531
Eleni C. Gkika, Faidon Komisopoulos, Stamatios Ntanos,

Dimitrios Drosos, and Antonios Kargas

The Creation of a Language Teaching Organisation (LTO): The
Case of NSPLlab Under the Spectrum of Strategic Marketing ........ 541
Nektarios S. Pavlou

Reaching Organization Productivity and Innovation Through

Customer Satisfaction: The Case Study of Greek Mobile Market . ..... 551
Antonios Kargas, Eleni C. Gkika, Faidon Komisopoulos,

Stamatios Ntanos, and Dimitrios Drosos

Examination of Individual Preferences for Safety and Security

in Airports. A Choice Modelling Experiment ........................ 561
Varvara Messaritaki, Dimitris Stergiou, Alexandros Apostolakis,

and Shabbar Jaffry

The Contribution of Education to the Creation of Tax Awareness

and Compliance .. ... ... 571
Fragiskos K. Gonidakis, Sofia Asonitou, Chara Kottara,

Dimitra Kavalieraki-Foka, and Efstathia Gkotsina

Social Problems and Innovative Solutions: Social
Entrepreneurship in Brasov County, Romania ...................... 585
Mihaela Gotea



Contents XXV

A Multi-criteria Analysis Method for the Evaluation

of University Students’ Satisfaction ................................ 595
Dimitrios Drosos, Eleni C. Gkika, Antonios Kargas,

Faidon Komisopoulos, and Stamatios Ntanos

Art Infusion to Increase Perceptions of Luxury: How Global

Brands Leverage on Acculturation to Global Consumer Culture ...... 605
Eirini Koronaki, Hernan Miranda Jaimes, Aspasia Vlachvei,

and Anastasios Panopoulos

Sustainable Cultural Routes: A Literature Review of Key

Fundamental ASPectS . .........oiiiii i 611
Maria Zouridaki, Alexandros Apostolakis, Shabbar Jaffry,

and Markos Kourgiantakis

Development of Innovative Applications Through

the Exploitation of Landmarks for the Promotion of Ancient

Greek Technology Exhibits ......... ... ..o i i 621
Konstantinos Kotsopoulos, Konstantinos G. Kotsanas,

Georgios Bellos, Panagiotis Kotsanas, Dimitrios Tsolis,

Spiridon Likothanassis, and George Pavlidis

Communicating Corporate Social Responsibility in an Era

of Disruption—A Study of Greek Companies Participating

in Corporate Responsibility Index (CRI) ......................o.... 631
Panagiota Xanthopoulou, Androniki Kavoura,

Alexandros Sahinidis, and loannis Antoniadis

A Comprehensive Marketing and Diffusion Strategy Protocol

for Marine Life Protection, Restoration and Conservation;

the Case of Endangered PinnaNobilis .............................. 641
Dimitris C. Gkikas, Marios C. Gkikas, and John A. Theodorou

Boosting Multilingualism of Websites in Digital Cultural

Heritage with Chat Generative Pre-training Transformer

(ChatGPT) in Accredited Museums, Romania ....................... 651
Felicia Constantin and Androniki Kavoura

The Dilemma of Food: Taste or Healthy Choices? .................... 661
Carlos Farinha, Sonia Avelar, Almeida Tiago,
and Maria Teresa Borges-Tiago

The UNESCO Experiential Digital Heritage Narrative
inthe Black Sea Basin ...... ... 671
Aldo Di Russo and Dorothea Papathanasiou-Zuhrt



XXVi Contents

How User Engagement Mediates the Effect of Social Media

Marketing Efforts on Brand Loyalty of Green Products. The

Role of Green Brand Bullying ............. . ... i, 679
loannis Rizomyliotis, Apostolos Giovanis,

and Kleopatra Konstantoulaki

Investigation of Tourists’ Satisfaction from the Furniture
Equipment and Decoration of Hotels in Greece ...................... 687
loannis Papadopoulos, Grigorios Mamalis, and Marios Trigkas

Management Optimization of Crop Storage Processes Using

Vision Techniques . ... 697
Katarzyna Szwedziak, Beata Detyna, Petr Dolezal,

and Androniki Kavoura

Characteristics of Romanian Online Recruitment Websites
and StUdeNts” USe ...ttt 705
Andreea Claudia Mardache and Melisa Florina Balasescu

Performance, Activism and Citizenship: The Experimental
Theatre of Thrace, Greece ....... ..ot 715
Thanos Vovolis

Using Social Media as a Marketing Tool in Sport Tourism Firms ...... 723
Krinanthi Gdonteli, Pinelopi Athanasopoulou, and Nikos Papaiakovou

Inclusion and Sensory Accessibility in Hotels and Its Importance
for Branding . ... e 731
Despoina Saltouridou and loannis Poulios

The Evolution of Subscription Services in Greece: From Satellite
TV to Over-The-Top (OTT) Streaming Models ...................... 739
Athanasios Papathanasopoulos and Aikaterini Stavrianea

Learning Statistics Using Specialized Software Applications .......... 749
Dimitrios Kallivokas

Adapting Constructivist Grounded Theory in the Design

of Extended Reality Applications: A Novel Approach to Enhance

Cultural Tourism and Actual Visits to the Fortification

Architecture of Aitoloakarnania, Greece .............. ..., 757
Konstantinos Kotsopoulos, Dimitrios Tsolis,

Nikolaos Papastamatiou, Spiridon Likothanassis, and George Pavlidis

Fundraising and Social Marketing in the Non-governmental
Organizations . ... .. ot 767
Diana Cristina Bodi



Contents XXVii

Metaverse and Education for Sustainable Global Citizenship:
Ethical Paradoxes . ......... ... e 777
Josélia Fonseca and Teresa Borges-Tiago

The Impact of Board Diversity on Firms’ Performance: The

Case of Retail Industry in EUrope ..., 787
Marios Sotiropoulos, Michalis Skordoulis, Petros Kalantonis,

and Aristidis Papagrigoriou

Cruise Passengers’ Expenditures in Relation to Satisfaction

Levelsin a Mediterranean Portof Call ............................. 797
Spyros Polykalas, Aggeliki Sgora, and Agisilaos Konidaris
Wine Tourism in Montenegro in the Post-COVID-19Era ............. 807

Valentina Stankovic, Nikolaos Trihas, and Irini Dimou

Artists and the University Heritage: The Case of the Athens

University History Museum and the Exhibition “Opy Zouni: In

FIrSt PerSON L 817
Evangelos Papoulias and Theoklis-Petros Zounis

Exploring the Motivation to Follow Small Brands on Social Media .... 827
Maria Grigoriadou and Agisilaos Konidaris

Centralization of Information to Understand the Consumer

Within the Restaurant Sector .............. .o, 837
Idalia Maldonado Castillo, Fabiola Yahel Martinez Ortiz,

and Jessie Paulina Guzman Flores

Web Application Prototype for Tourist Travel in the State

of Querétaro, MEXICO ...t 845
Jorge Ferrer Tenorio, ldalia Maldonado Castillo,

and Jessie Paulina Guzman Flores

Factors Influencing the Use of Digital Marketing by Telemedicine

SV ICES oottt 855
Papadaki Zafeiria, Sofia Anastasiadou, Andreas Masouras,

and Stylianos Papalexandris

Attributes of Effective Online Promotion Strategies: Case Study

of European UniVersities . .........ovriieiiiiii i 863
Maria-Cristina Bularca, Claudiu Coman, Florin Nechita,

and Victor-Alexandru Briciu

Students’ Perception About the Role of Universities’

Online Informal Communication Platforms in Improving

the Connections Between Students and Institutions .................. 873
Claudiu Coman, Andreea Guta, and Maria-Cristina Bularca



XXviii Contents

Sustainability Through Local Gastronomy: The Case of Wild

Rabbit’s Consumption in Lemnos Island, Greece .................... 883
Georgios K. Vasios, Maria Gialeli, loannis Antoniadis,

and Andreas Y. Troumbis

Automatic Generation of Restaurant Reviews Using Natural

Language ProCessing . .........ouutiie i 893
Idalia Maldonado Castillo, Ignacio Adrian Aguirre Miranda,

and Alexis Olvera Mendoza

The Challenges of Sustainability Assessment Tools in (Tourism)
Higher Education ........... ..o i 903
Irini Dimou and Maria Xenaki

Factors Influencing the Acceptance of Blockchain Technology
inthe Tourism Industry ........ ... i 913
Dimitra Christou, loannis Antoniadis, and Vaggelis Saprikis

Attitudes and Perceptions of Messenia’s Residents on the Impacts

Caused by Alternative Forms of Tourism ........................... 923
loanna Anagnostopoulou, Krinanthi Gdonteli,

and Pinelopi Athanasopoulou

Public Organizations’ Social Responsibility and Its Impact

on Citizens’ Trust in Public Administration ......................... 931
Panagiota Xanthopoulou, Alexandros Sahinidis, Jakub Horak,

loannis Antoniadis, and Maria Panagopoulou

Guests’ Perceptions of Smart Technology Security and Privacy:

The Case of Hotels in Athens Metropolitan Area .................... 939
Konstantinos Katartis, Michalis Skordoulis,

Dionysia Panagopoulou, Miltiadis Chalikias,

Georgios Sidiropoulos, and Stamatios Ntanos

Consumption of Greek Political Messages: A Qualitative

Approach of the Case of the Greek Political Market ................. 947
Harry Sophocleous, Andreas Masouras, Sofia Anastasiadou,

and Sotiris Apostolopoulos

The Role of Corporate Social Responsibility Policies

in Companies in Greece in the Recruitment of Young Talented

EmMpIOyees . 957
Maria Panagopoulou, Panagiota Xanthopoulou,

and Alexandros Sahinidis

Enhancement of Social and Teamwork Skills Through Blended

Learning Methodology in Accounting Studies ....................... 967
Chara Kottara, Sofia Asonitou, Mary Maurice Nalwoga Mukokoma,

Fragkiskos Gonidakis, and Dimitra Kavalieraki-Foka



Contents

The Impact of Covid-19 Pandemic in Financial Performance

of Firms Listed in the Athens Stock Exchange ...................

Olga Diamanti, Christos Tzovas, and Nicos Sykianakis

The Effect of Internal Audit on Universities’ Reliability

and PerformancCe . ...t

Aggelia Xanthopoulou, Michalis Skordoulis, Panagiotis Arsenos,
and Petros Kalantonis

From an Integrated Tourism Model to a Place Branding

Strategy. Perspectives of Mediterranean Tourism Experts ........

Theodora Papatheochari, Antonia Koutsopoulou, Pelagia Moloni,
and Spyros Niavis

Workers’ Competencies in the Context of Industry 4.0. The

Caseof Poland ......... ...

Anna Barwihska-Matajowicz and Radostaw Pyrek

An Onboard Tourist Experience Over the Sunken City

of Epidaurus, Greece ......... ...

Eleni Banou, loanna Antoniou-Kritikou, Efthymia Akrivopoulou,
Constandina Economou, Akrivi Katifori, Yannis loannidis,
Katerina Servi, and Myrto Koukouli

An Empirical Study on How Grit and Work Values Affect

Generation’s Z Entrepreneurial Intention ......................

Antonios Kargas, Panagiotis A. Tsaknis, Christina D. Patitsa,
Eleni C. Gkika, and Alexandros G. Sahinidis

The Czech Republic and Non-governmental Non-profit

Organizations After the Impact of the COVID-19 Crisis ..........

Marcela Gottlichova

XXiX



The UNESCO Experiential Digital )
Heritage Narrative in the Black Sea Basin | @

Aldo Di Russo and Dorothea Papathanasiou-Zuhrt

Abstract New communication patterns define market preferences, while the
constant use of e-devices in daily life impacted the common sense through the inter-
pretation of visual codes. Itis necessary to determine the quintessential steps to define
a strategic approach to the European audio-visual aarket and find new opportunities
for research, application and creation of new iconic audiovisuals to design and deliver
cognitive-emotional experiences for an inclusive and accessible cultural heritage.
The digital revolution has altered the production of various industrial sectors, the
audio-visual market including and the use of outdated languages and technologies
results in the loss of the audience in the sector. Transferring domain specific expertise
and know how into new technologies, is not only adding to the quality of contents
and the tradition of the sector, but it is becoming a factor for further developments
and progress. Supported by the EU funded project BSB/831/ HERiPRENEURSHIP
“Establishing long-lasting partnerships to upgrade heritage-based offers and create
new investment opportunities in tourism and the cultural and creative industries”, a
novel cultural experience pattern is introduced for the 6 Unesco-listed properties in
Greece, Romania, Bulgaria, Moldova, Georgia, and Tiirkiye in the form of a multi-
media eBook collection. The design is articulated in two central moments: (a) the
presentation of a methodology acquired from many years of research in new media
languages and applied in a number of European case studies on the use of tangible
or intangible cultural heritage as instruments of social cohesion; (b) from a practical
point of view, this methodology is applied to stories, myths, traditions and history
reconfigured for the construction of new stories for an unlimited global audience. This
paper discusses the process to lead a multicultural and multigenerational audience
towards quality experiences at places of cultural significance through an integrated
word-image relationship in the digital environment.
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1 Introduction

In 1997, the digital world was just beginning to populate the needs of mankind and
the market, and a global audience was summoned to the Moscone Center in San
Francisco to attend the Macromedia Conference Ignite the Web [1]. The mission was
to understand the way forward for the Internet: a mature and tested technology for
specialists from the military and academic world was becoming part of everyday
life. At the time, the Internet meant a network that could basically only carry text,
but according to experts, it would develop very quickly and intensively and would
provide possibilities and opportunities waiting to be discovered. Industries were
anticipating huge investments from which they expected equally huge profits, and
for that reason companies like Apple, Macromedia, and Walt Disney had summoned
a heterogeneous audience together: engineers, programmers, philosophers, poets,
musicians and so on. Several experts from the audiovisual sector had many prejudices
about that new digital world that wanted to enter the old world, with directors,
television writers, scriptwriters, and creative professionals grappling with a language
that had yet to be built. The major technology makers were looking for answers on
a series of research questions such as: new communication paradigms, engaging
and useful ways to impact future users; what the new articulation of the forms is,
to give sense and meaning to the new medium, and finally how to turn novelty into
innovation. While the term novelty is expressing the technological aspect, innovation
is to be sought in society, and from that day on, it was to be sought among the creative
forces of the cultural industry. It was the same year that DCMS launched the ‘Creative
Industries Mapping Document’ [2]. While a simulator gave evidence of what would
be the possibilities of the Net in every home in every country in the world, the debate
suggested to use the future medium we were testing, to tell the story of the art by
providing services to museums, pointing out that the necessary investments would
come from applications for cultural tourism. The discussion tackled the topics of
knowledge, emotion, experience, and that was how culture was about to be re-born in
the digital environment with possibilities and opportunities that were unimaginable
at the time. The aim of this paper is to demonstrate an experiment with a new
audio-visual grammar that digital publishing urgently needs in the cultural heritage
sector, which could overcome the word-image division by constructing paradigms
of reference that rewrite the word-image relationship where orality is added to the
written word in a universe of possibilities yet unknown.

2 Literature Review

Our time is characterized by the decline of the written word: the influx of images has
prompted many to study the anthropological effects of the civilization of the image,
to indicate the increasing centrality of visual communication in the mass culture of
western society [3—7]. In his monograph Apocalyptic and integrated intellectuals:
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mass communications and theories of mass culture first published in 1964, Umberto
Eco links image and consumption arguing that we have become consumers of an
intensive production of continuous stream messages, industrially mass-processed
and broadcast according to the commercial rules of that period [8]. Already in the
days of Paolo Uccello (1397-1475), pioneer in the visual perspective in art, great
painters felt the need to insert words into their canvases and frescoes to reach where
even their art could not reach [9: 21]. Cinema, where the integration of image and
word is the perfect synthesis, but where the word is orality, seems to conclude the
process of media integration.

When development processes are fast, it is vital to analyze what was predicted
at the time with what happened afterwards. In the last two decades an abundance
of influential publications has emerged discussing the impact of digital technolo-
gies culminating on the EU guidelines for the audiovisual and media services first
published in 2018, especially article 16 “On the production and distribution of Euro-
pean heritage works [10—15]. In the same year, the Report on e-tourism, demonstrates
that tourism grows in Italy, despite inadequate digital offers [16]. It seems that the
path of research that began in 1997 in the framework of the Macromedia Conference
Ignite the Web has come to a halt and has become entangled around technologies and
infrastructures, stopping to reflect on the audiovisual languages for a conscious and
profitable use of the digital product, so much to be considered inadequate after more
than twenty years. The tendency of each new medium to imitate its predecessors has
always existed, there was the tendency of the cinema to photograph the theatre and
that of television to illustrate with images the content to which radio listeners were
accustomed; it is therefore not shocking that the Net and the digital world in general
has tried to imitate television. All the mistakes made must become a source of study,
but mainly it must be understood as such:

digital is an environment in which relationships are experienced;

digital is a way of conceiving and generating a product;

digital requires conceptual structures to favor and privilege the relationships
between facts and not the facts themselves.

Almost thirty years after the Macromedia Conference Ignite the Web [1], the
awareness has matured that no sector and no discipline alone will be able to provide
global answers to a world that thinks and acts in a common direction and with the
same tools for all. Technology alone is no longer enough: from now on the discussion
shall focus on the methods and on the capacity of the audio-visual language to create
human-centric experiences or not.

3 Research Methodology

Research and experimentation in new audiovisual languages is a reason for cognition
and emotional impact at the service of representing the culture, history, and identity
of a people. However, above all reasons, research in this domain is inherent to social



674 A. Di Russo and D. Papathanasiou-Zuhrt

cohesion. We argue that language stimulates technology to go further in the direc-
tion of facilitating knowledge in a subject matter, thus, in the world of the creative
industries, this bridge links artists and technicians to build together something new.
In other words, art measures itself against the digital revolution, which is a culture of
sensitivity that is made possible by what technology can develop. The opportunity
to test this assumption was offered by the BSB/831/HERiIPRENEURSHIP project.
Funded by the 2014-2020 ENI CBC Black Sea Joint Operational Program, it aimed
to establishing long-lasting partnerships to upgrade heritage-based offers and create
new investment opportunities in tourism and the cultural and creative industries. 6
UNESCO sites in Greece, Romania, Bulgaria, Moldova, Georgia and Turkey have
pursued a new genre in digital publishing to enhance the onsite-offsite experience
among non-captive audiences. Two research questions prevailed, namely: (a) how
to variate on the theme of virtual reality integrated with a reality that enhances the
emotional afflatus; (b) how to impact the audience in a cognitive and emotional
way allowing for the development of transformative experience in both the digital
environment and the territory.

A valorization survey has been conducted in 2021 across 6 UNESCO proper-
ties in Greece (Archaeological Site of Philippi), Romania (Danube Delta), Bulgaria
(Ancient City of Nessebar), Moldova (Intangible Cultural Heritage of Weaving
Carpets), Georgia (Mtskheta-Tbilisi) and Turkey (Soumela Monastery in the Tenta-
tive List). 60 stakeholders have been interviewed in relation to their planning and
management policies; 60 suppliers have given evidence on the status of the creative
industries in the project area; and 180 foreign visitors have evaluated the sites visited,
indicated needs, and formulated suggestions for improvement. Research results have
revealed that there is a consensus in viewing digital storytelling as a powerful mech-
anism to promote the sites and build a quality tourism experience and the travel
motivation. However, there are differences how the three groups define the tourism
experience: while stakeholders and app providers focus on the accessibility issues
preferring applications with a clear service orientation, like opening hours, transport
means, short history etc., visitors request an impactful experience, which ensures “to
learn and feel” and that the time spent on the sites was value for money, rather “value
for time”.

The results can be summarized as follows: (A) stakeholders, e.g., the public sector
are not aware of the requirements for the creation of compelling contents and are often
impeded to select experts by the very nature of the public procurement procedures,
which impose the selection of the lowest offer. This results in low quality applications
and direct loss of audiences, especially among the young. The further frustration of
stakeholders combined with the distrust of market operators leads towards inhouse
‘productions’ with low quality software and unskilled staff: a vicious cycle is born.
(B) Digital providers focus on the technical aspects and do not allocate efforts on
the quality of contents, not willing to pay a price for research, expertise, and artistic
input, arguing that the public procurement in the cultural sector is not a lucrative
opportunity. The survey has unveiled that there is no common ground as to what
“digital storytelling” is: for the service providers the liability for contents is not
of their concern, while the heritage authorities expect quite the opposite. (C) 82%
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of the visitors in the project area require quality cultural experiences such as AV-
driven visitor centers, interactive experiences, apps with quality contents, gamified
experienced, and multimedia eBooks with co-creation possibilities. All six UNESCO
properties in the project areas have been criticized for being void of “experience and
recreation opportunities” but “full of boring descriptions, digital or print”. Thus, the
requirements for the creation of the multimedia eBook collection have been decided
by the demands of the three selected target groups. The guiding principle is to enhance
the onsite-offsite cultural experience and improve the audience’s creative capabilities
and cultural capital. For this to happen a digital design has been weaved, to impact
non-captive audiences in a cognitive-emotional way.

4 Application and Discussion

From the theoretical background built through the experiments and experience
acquired, comes the more recent history of collaboration with museum institutions
and territorial administrations [17: 8-9, 18: 328-329, 19: 25-28]. In the audio-visual
industry there is constant insistence on the need to construct narratives that stimulate
the listener’s curiosity and interest. This seems a truism. Who would produce a story
with the aim of boring the attention of the audience? It is necessary to start with how
to do it and below, we suggest hints, methodology, sometimes procedures established
by practice so that the research mentioned in the previous paragraphs can take place
and provide usable analyses in the future.

The collection published under the name UNESCO Experiential Heritage Corridor
in the Black Sea embeds non-textual multi-media including interactive images and
image galleries, videos, audio files and interactive animated graphic design. It is
offered to i0OS and Android users as a free download. By being digitally born, the
collection can be easily modified, re-invent and update itself with new data and
media, a possibility the print media do not possess. We are accustomed to the caption
descriptions that mark the stages of many of our visits to collections, exhibitions,
museums. A well-crafted caption contains references, explicit or implicit, to histo-
riographic sources or/and archaeological evidence that frame the object or building
from a historical or artistic perspective: they are a document. We experimented with
a way of constructing narratives in which the first rule was to act out the story by
narrating it with the invisible presence of a narrator who becomes, when needed, a
common part of the same objects used in the story. The narrative is not the label
of the object, but turns established rules upside down, uses history to reaffirm the
function that objects, for us artistic relics of a distant world, have had in that civi-
lization, representatives of true foundations of the civilization that created them. It
is history that will make room for objects and not objects that will be documents
of history. By constructing the route with this method, each artefact ceases to be a
past fact and becomes a “making itself”” contemporary to the civilization that created
it. The idea that past civilizations analyzed with the yardstick of the present has a
counterproductive effect, when applied. It is one of the results of the many television



676 A. Di Russo and D. Papathanasiou-Zuhrt

series based on historical characters, created for the sake of simplicity: to encourage
identification with the character we make them act, love, suffer, and live in the same
fashion as we do today. The consequence of this is to risk going to the theatre to see
Medea, with our penal code in mind, and judging her a serial killer, desecrating one
of the humankind’s representative works with a higher content of values.

The heritage narrative is not an archaeological or philological reconstruction, but a
fictional one, aimed at creating the environment to which the narrative refers, made up
of artworks. Thus, contents are deliberately constructed around these artworks. This
approach allows the audience to transcend to the other and the elsewhere becoming
contemporaries of the heroes precisely to acquire its significance of the myth or story.
For this to work, any scene embedded in the narrative, although totally imaginary,
must give the idea of being verisimilarly possible, the narrations are constructed
to erase, in the spectator, the idea of the special effect. To make all this possible,
an extremely sophisticated technical-artistic procedure is now in place that merges
reality and virtuality in a way that is invisible to the audience.

Substantial effort has been invested, that references to the past are artfully inserted
into 60 narratives in a comparative and contrasting way, as in this way the narrators,
who are the story heroes can unveil what would be difficult to comprehend at the
UNESCO-listed sites in the project area. A tale conceived in this way moves away
from the logic of viewing from the outside, from the vision of an interpretation to be
suggested, and becomes internal to the facts and to the spectators themselves, who are
led to be the protagonists of the narrated beacons. Each story becomes a theatrical,
or rather meta-theatrical, mise-en-scéne in which the rules are made explicit, and the
tale is illustrated as a mise-en-scene. By accepting the key, a code is organised to
decipher images and stories that were unknown until recently, the audience takes the
first steps towards a culture of the past. It is precisely the code that provides the key
to understanding that the heritage of the past is not limited to the stones on display
in the museum, a collection, or a site, but to the set of ethical codes typical of a
civilization or society.

5 Conclusion

Traditionally a book is read and not viewed. It is on books that civilization has been
founded and evolution organized, for the simple reason that the word contains the
dose of abstraction necessary to define concepts that we would be deprived of, if
it were not there. The image traditionally becomes illustration, sometimes the text
becomes the caption of the image.

One of the great challenges of representation in the new world of innovative
technologies is to define digital publishing. It is the new frontier in the experimenta-
tion of audio-visual languages because it has become the place where the forms of
digital audiovisuals converge and, at the same time, the place where text and context
can mutually mutate their roles so that the effects of a cognitive experience can be
amplified, of a loyalty to the use of the instrument as a place to excite.
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Confusing a novelty with an innovation, that is the case of the digital television,
means to consider a revolution the changing of the antenna. The tendency to define the
digital book as text exported to tablets, has not only put the brakes on the development
of the sector but has shifted the focus from the valuable innovation, that is to induce
knowledge and experience, to a mere novelty of the reading medium that has nothing
innovative per se.

The digital environment allows transposition between text and context, unimag-
inable in traditional media, through audiovisual crops, animations, allegories built in
computer graphics and much more. The challenge, to build a paradigm and experi-
ment with it in the field of culture, is still there. Cultural institutions would be the most
interesting sources of data, information, and studies to generate an international audi-
ence and put the new digital grammar at the service of an economy that can enhance
it, to build a bridge to other creative industries and build economies of scale, all on
the condition of knowing the possibilities and opportunities for integration.

As was the case with the birth of newspapers, economic sustainability should
not be sought directly (who pays for the newspaper), but indirectly (sustained value
growth, in the case of our example, for museums, for culture, for tourism). It should
not be the task of cultural institutions to increase the customer base, but to intervene
in the degree of emotion and thus the experience of enjoyment. Therefore, the real
innovation does not lie in the technology used, but in the methodology of approach
to the production of stories and the integration of languages, the ability to construct
a path where the e-readers can safely travel by raising the awareness in which the
new is embedded in his or her or his previous baggage. This is what we call a
transformative cognitive and emotional experience. Understanding a small mystery
opens the door to enthusiasm and becomes leverage to continue and turn the page.
The reaction continues at a higher level precisely because knowledge makes one
happy and satisfied. One gets a little tired, but it is worth it.

References

1. Ignite the web 8th annual Macromedia International User Conference (UCON ‘97), Moscone
Center in San Francisco, California

2. Department of Culture Media and Sports (1996) The Creative Industries Mapping Document.
London: UK Government

3. Sartori G (1997) Homo videns, Roma-Bari:Laterza

4. Popper KR (2002) Cattiva Maestra Televisione. A cura die Giancarlo Bossetti. 3rd Edition ed,
Collana I libri di Reset. Milano: Marsilio

5. Galimberti U (2007) L’ ospite inquietante. Il nichilismo e il giovanni., La Feltrinelli, Roma

6. Gattei S (2008) Thomas Kuhn’s linguistic Turn and the Legacy of Logical Empiricism: Incom-
mensurability, Rationality and the Search for Truth, Ashgate Publishing, Ltd, Aldershot,
USA

7. Di Russo A (2014) Giurassico digitale. Il Sole 24 ore, pp 43-43

8. Komar V, Melamid A (1994) Painting by Numbers: The Search for a People’s Art. The 4.
Nation Magazine, New York, 13/03/1994, pp 334-338. https://awp.diaart.org/km/nation.html

9. Eco U (2004) On Beauty. A history of a western idea. London: Seeker and Warburg


https://awp.diaart.org/km/nation.html

678 A. Di Russo and D. Papathanasiou-Zuhrt

10. Lévy M, Niggemann E, De Decker J (2011) The new renaissance — Report of the Comité
des Sages on bringing Europe’s cultural heritage online, European Commission, Directorate-
General for the Information Society and Media Publications Office. https://data.europa.eu/doi/
https://doi.org/10.2759/45571

11. European Commission, Directorate-General for Education, Youth, Sport and Culture, (2017)
Promoting access to culture via digital means—Policies and strategies for audience devel-
opment—Work plan for culture 2015-2018, Publications Office, https://data.europa.eu/doi/
https://doi.org/10.2766/548666

12. Department for Digital, Culture, Media & Sport (2018). Culture is digital. London https://ass
ets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/687
S19/TT_v4.pdf

13. European Commission, Directorate-General for Communications Networks, Content and Tech-
nology (2019) Cultural heritage — Digitisation, online accessibility and digital preservation —
Consolidated progress report on the implementation of Commission Recommendation (2011/
711/EU)2015-2017, Publications Office, 2019, https://data.europa.eu/doi/https://doi.org/10.
2759/375985

14. Zhao X, Xie Ch, Huang L, Wang Y, Han T (2023) How digitalization promotes the sustainable
integration of culture and tourism for economic recovery. Economic Analysis and Policy, 77:
988-1000, https://doi.org/10.1371/journal.pone.0287610

15. European Commission (2020) Guidelines pursuant to Article 13(7) of the Audiovisual Media
Services Directive on the calculation of the share of European works in on-demand catalogues
and on the definition of low audience and low turnover. Official Journal of the European Union
(C223), 10-216. https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52020X
C0707(03)&from=EN

16. Rapporto sull e-tourism. Cresce il turismo in Italia, nononstante 1’offerta digitale inadeguata.
(2018) BEM Research Online, accessible at: https://www.bemresearch.it/report/e-tourism/

17. European Commission, Directorate-General for Research and Innovation, (2015) Getting
cultural heritage to work for Europe—Report of the Horizon 2020 expert group on cultural
heritage, Publications Office, https://data.europa.eu/doi/https://doi.org/10.2777/745666

18. Papathanassiou-Zuhrt, D, and Kutsikos, K (2016). The state of the cultural heritage industry in
Europe: a growth transformation perspective. In New Media, Entrepreneurship and Sustainable
Tourism Development (pp. 134—41). Milan: Francoangeli

19. Papathanasiou-Zuhrt, D., di Russo, A., Kutsikos, K. (2018). Experience-Driven Cultural
Entrepreneurship: Business Models and Regional Development in the “World of Frederick II
Hohenstaufen”. In: Innerhofer, E., Pechlaner, H., Borin, E. (eds) Entrepreneurship in Culture
and Creative Industries. FGF Studies in Small Business and Entrepreneurship. Springer, Cham.
https://doi.org/10.1007/978-3-319-65506-2_19

Open Access This chapter is licensed under the terms of the Creative Commons Attribution 4.0
International License (http://creativecommons.org/licenses/by/4.0/), which permits use, sharing,
adaptation, distribution and reproduction in any medium or format, as long as you give appropriate
credit to the original author(s) and the source, provide a link to the Creative Commons license and
indicate if changes were made.

The images or other third party material in this chapter are included in the chapter’s Creative
Commons license, unless indicated otherwise in a credit line to the material. If material is not
included in the chapter’s Creative Commons license and your intended use is not permitted by
statutory regulation or exceeds the permitted use, you will need to obtain permission directly from
the copyright holder.


https://doi.org/10.2759/45571
https://doi.org/10.2766/548666
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/687519/TT_v4.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/687519/TT_v4.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/687519/TT_v4.pdf
https://doi.org/10.2759/375985
https://doi.org/10.2759/375985
https://doi.org/10.1371/journal.pone.0287610
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52020XC0707(03)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52020XC0707(03)&from=EN
https://www.bemresearch.it/report/e-tourism/
https://doi.org/10.2777/745666
https://doi.org/10.1007/978-3-319-65506-2_19
http://creativecommons.org/licenses/by/4.0/

	Springer2024_ADRusso+DPapathanasiou
	Philippi 1
	Philippi 2
	Philippi 3
	Philippi 4
	Philippi 5
	Philippi 6
	Philippi 7
	Philippi 8
	Philippi 9
	Philippi 10
	Philippi 11
	Philippi 12
	Philippi 13
	Philippi 14
	Philippi 15
	Philippi 16
	Philippi 17
	Philippi 18
	Philippi 19
	Philippi 20
	Philippi 21
	Philippi 22
	Philippi 23
	Philippi 24
	Philippi 25
	Philippi 26

	YBinder1
	Philippi 652
	Philippi 653
	Philippi 654
	Philippi 655
	Philippi 656
	Philippi 657
	Philippi 658
	Philippi 659


