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Preface

Aims and Scope of the Conference

The International Conference on Strategic Innovative Marketing and Tourism
(ICSIMAT) 2019 was held from 17 to 21 July 2019 at the Northern Aegean while
the conference included parallel sessions and workshops in three different Greek
areas (Chios, Oinousses and Lesvos).

ICSIMAT provided a timely and interactive international platform for academics,
government and industry practitioners in order to discuss and develop new perspec-
tives in the field of marketing, innovative technologies and tourism. They were able
to discuss and debate issues that affect the future direction of marketing research and
practice in a digital and innovation era. ICSIMAT community includes worldwide
well-known scholars, faculty members, doctorate students, researchers and business
practitioners who network and exchange research work and inter-institutional co-
operations.

More than 280 pre-registered authors submitted their work in the conference.
ICSIMAT finally accepted and hosted 150 original research papers, after a double-
blinded peer review process. Fifteen were part of the established industry session
that is organized during ICSIMAT conferences. Seventeen sessions in total were
held in order to advance and contribute to specific research areas in the field of
strategic innovative marketing and tourism.

The sessions that were created under ICSIMAT were chaired by
Stephen Havlovic, Laurentian University, Canada, on POLICIES/STRATEGIES

RELATED ISSUES IN MARKETING, MANAGEMENT, ECONOMICS, EDU-
CATION AND HOSPITALITY

Nikos Grammalidis, Information Technologies Institute, Centre for Research
and Technology, Greece, on IT TECHNOLOGIES IN MARKETING, MANAGE-
MENT, TOURISM AND CULTURE

Victor-Alexandru Briciu, Transilvania University of Bras,ov, Romania, on
HUMAN RESOURCES PERSPECTIVES
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Eda Yasa, Mersin University, Turkey, and Emel Yarimoglu, Yaşar Univer-
sity, Izmir, Turkey, on CUSTOMERS’/TRAVELLERS’/AUDIENCES’ PERSPEC-
TIVES AND ROLE

Flavio Tiago and Teresa Borges Tiago, University of the Azores, Portugal, on
MANAGEMENT/RELATED ISSUES IN MARKETING AND HOSPITALITY

Sofia Asonitou, University of West Attica, Greece, and Natalya Totskaya,
Laurentian University, Canada, on SKILLS AND COMPETENCIES

Pinelopi Athanasopoulou, University of Peloponnese, Greece, on BRANDING
RELATED ISSUES

Spyridon Nomicos, University of West Attica, Greece, on SMART
APPROACHES

Alexios-Patapios Kontis, University of the Aegean, Greece, on MOTIVATION
IN TOURISM/SPORT/MARKETING

Aikaterini Stavrianea, National and Kapodistrian University, Greece, on
COMMUNICATION/ADVERTISEMENT PERSPECTIVES.

Maria Lekakou, University of the Aegean, Greece, on BLUE DEVELOPMENT
AND MARITIME TOURISM

Hatice Ulusoy, Sivas Cumhuriyet University, Turkey, and Maria Tsirintani,
University of West Attica, Greece, on HEALTH MANAGEMENT/TOURISM
RELATED ISSUES

Kostas Fouskas, University of Macedonia, Greece, on IT TECHNOLOGIES,
MOBILE AND WEB APPLICATIONS

Dorothea Papathanasiou, Hellenic Open University, Greece, on ENTREPREN-
EURSHIP PERSPECTIVES AND INNOVATION IN ORGANISATIONS, COM-
PANIES, COUNTRIES

Chara Agaliotou, Loukia Martha and Maria Vrasida, University of West Attica,
Greece, on SUSTAINABLE TOURISM

Dorin Coita, University of Oradea, Romania, on BLOCKCHAIN AND
RELATED ISSUES

ASLI D.A. TASCI, UCF Rosen College of Hospitality Management, USA, on
BRAND MANAGEMENT

Aigaleo, Greece Androniki Kavoura
Oswego, USA Efstathios Kefallonitis
Agrinio, Greece Prokopios Theodoridis



Topics

Marketing, Social Media Marketing, e-Branding and Brand Experience Manage-
ment, Digital marketing, Marketing Analytics, Marketing Research, Services Mar-
keting, Integrated Marketing Communications, Consumer Behaviour, New Product
Design and Development, Sports Marketing, B2B and B2C Marketing, Pricing
Strategies, Art and Cultural Marketing, Mobile Services, Gaming, Gamification
and Augmented Reality, Location-based Services, Internet-of-Things, Heritage and
Museum Management in the Digital Era, Cross-cultural marketing, Tourism and
Destination Marketing, Enogastronomic Tourism, Event Tourism, Health Tourism,
Transport Industry Marketing, Social Media, Experiential and Sensory Marketing,
Customer Relationship Management and Social CRM, Collaborative Marketing,
Safety Marketing, Economics of Business Strategy, Accounting Marketing, Global
Business, Marketing Finance, Healthcare Management, Accounting Education,
Skills and Competences, Higher Education, Retail Marketing, Sales Management,
Public Relations and Crisis Management, E-commerce, Marketing Strategy, Sec-
toral Marketing, Safety Management and Marketing, Entrepreneurship.
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Climate Change and Cultural Heritage Case Study: The Island
of Chios . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 529
Olga Tsakirides and Sofia Theofanidi



xxiv Contents

Relationships Among National Tourist Destination Arrivals,
Effective Governance, Environmental Performance, and Human
Development . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 541
Barry A. Friedman and Merve Yanar Gürce

Industrial Design in Event Tourism Marketing: The Case
of Thessaloniki International Film Festival Pavilion . . . . . . . . . . . . . . . . . . . . . . . 549
Athanasios Manavis, Nikoleta Kapakiari, Ioannis Antoniadis,
and Panagiotis Kyratsis

Keep It Smart and Sustainable: A Bibliometric Analysis . . . . . . . . . . . . . . . . . 557
Sónia Avelar

Sustainable Tourism in Europe from Tourists’ Perspectives . . . . . . . . . . . . . . 565
Teresa Borges-Tiago, Osvaldo Silva, and Flavio Tiago

Employer Branding: Innovative Human Resource Practices
in Tourism Sector . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 575
Christina Chalimourda and Nikolaos Konstantopoulos

Optimal Feature Selection for Decision Trees Induction Using
a Genetic Algorithm Wrapper - A Model Approach . . . . . . . . . . . . . . . . . . . . . . . 583
Prokopis K. Theodoridis and Dimitris C. Gkikas

Analyzing the Brand Personality of Athens . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 593
Pinelopi Athanasopoulou, Apostolos N. Giovanis, and Spyros Binioris

Sport Motivation in Outdoor Sport Activities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 601
Pinelop Athanasopoulou and Krinanthi Gdonteli

Residents’ Perceptions of Tourism Impact on Local Economic
Development During the Economic Crisis: The Case of Kavala . . . . . . . . . . 609
Alexios-Patapios Kontis, Maria Doumi, Anna Kyriakaki,
and Konstantinos Mouratidis

Taxonomy of Supervised Machine Learning
for Intrusion Detection Systems . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 619
Ahmed Ahmim, Mohamed Amine Ferrag, Leandros Maglaras,
Makhlouf Derdour, Helge Janicke, and George Drivas

A Detailed Analysis of Using Supervised Machine Learning
for Intrusion Detection . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 629
Ahmed Ahmim, Mohamed Amine Ferrag, Leandros Maglaras,
Makhlouf Derdour, and Helge Janicke

Multispectral Monitoring of Microclimate Conditions for
Non-destructive Preservation of Cultural Heritage Assets . . . . . . . . . . . . . . . . 641
Nikolaos Bakalos, Nikolaos Doulamis, and Anastasios Doulamis



Contents xxv

Ancient Digital Technologies Using ICT Tools . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 647
Anastasios Doulamis, Nikolaos Doulamis, Ioannis Rallis,
and Ioannis Georgoulas

Greek Traditional Dances 3D Motion Capturing and a Proposed
Method for Identification Through Rhythm Pattern Analyses
(Terpsichore Project) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 657
Efthymios Ziagkas, Panagiotis Stylianidis, Andreas Loukovitis,
Vasiliki Zilidou, Olympia Lilou, Aggeliki Mavropoulou,
Thrasyvoulos Tsiatsos, and Styliani Douka

Greece, Tourism and Disability . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 667
Maria Poli

Turning a Problem into an Opportunity Through Tourism
and Marketing: The Case of Wild Rabbits in Lemnos Island, Greece . . . 677
Georgios K. Vasios, Ioannis Antoniadis, Yiannis Zevgolis,
Costantinos Giaginis, and Andreas Y. Troumbis

A Systematic Literature Review on E-Commerce Success Factors . . . . . . . 687
Konstantinos Fouskas, Olga Pachni-Tsitiridou, and Chrysa Chatziharistou

Influencer Versus Celebrity Endorser Performance on Instagram . . . . . . . 695
Deniz Zeren and Nilüfer Gökdağlı
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Culture as an Instrument of Mass
Construction

Dorothea Papathanasiou-Zuhrt, Aldo Di Russo, and Kevser Cinar

Abstract In the Programming Period 2007–2013 cultural heritage has always
been defined as an emerging market, however from the total sum of 47 billion
euros Structural Funds, only 6 billion (1.7%) are allocated to culture, as culture
is thought to be an issue of national interest. Given the fact, that only few fields of
application require such a vast integration of different skills, the question is: why
culture is considered a trans-European market but remains heavily subsidized at
national level. This paper builds an attempt to shed light on how do we measure
the return on cultural investment; if it is correct to measure only direct returns;
what does it exactly mean to invest in culture rather than investing in construction
or in the production of ice cream; if we use should the same criteria or is it
necessary to proceed differently. We argue that the understanding that the social
value of any investment is far more important than the actual income: the sums
for example governments can save health services, if violence is decreased, are
substantially higher than the sums invested for culture to regulate social behavior.
We further argue that in order to achieve this goal, the cultural sector needs to
transcode contemporary impressions into emotion by employing art and artists,
while economists need to demonstrate the social balance and the social profit of
a market such as culture.
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1 Introduction

The title of the paper Culture as an instrument of mass construction is a phrase taken
from a banner advertising the work of filmmaker Feo Aladag for the film When we
leave, winner of the European Parliament Film Prize 2010. It’s a sad film discussing
intercultural conflicts, violence and lost opportunities of integration. Transcending
the film and its deeply social topic, we would like to focus on the ad: culture as
an instrument of mass construction: what does it exactly mean to construct through
culture and how is this different than the production of ice cream or a pipeline? Can
we use the same criteria or is it necessary to proceed differently? Why culture is
considered a market in the first place: may be because of tourism, or because of the
number of existent museums and the rising numbers of visitors or the increasing
demand of digital media industries which have succeeded to attract the youth
market? The purpose of this paper is mainly to figure out the intention embedded
in the policymaking declaration about culture, and to look for the rational and
pragmatic body in the statements affirming the principle. In an effort to investigate
and define the possible advantages, the application fields shall be analyzed one
at a time, being aware of the necessary structures that will allow the forecasts
to be realized. We are formulating a hypothesis, that the purpose of the cultural
investment is to increase the knowledge of a particular phenomenon, of a particular
time period, a particular work of artistic or historical value and that this, precisely
because knowledge is the amplifier of critical consciousness and of the intrinsic
ability of humans to establish individual collocations in the interconnected and
interdependent world. For precisely these reasons Stuart considers the investment
in knowledge advancement [1]. We will attempt to make explicit the extent of this
indirect gain in the cultural investment towards a numerical index able to weigh
the social contribution of culture and translate it in the only yardstick that for now
society understands: money.

2 Literature Review

The development of the cultural heritage sector has reached a crossroads, and has
become strategic for the times we are living. Studies demonstrate that economic
contribution of Cultural and Creative Industries (2.1%) is higher than that of the
sector of food, beverages and tobacco manufacturing (1.9%), the textile industry
(0.5%) and the chemicals and plastic products industry (2.3%) [2, p. 6]. In 2017
around 8.7 million people found cultural employment across the EU (3.8% of total
employment), while nearly all EU countries, jobs in cultural field were held predom-
inantly by people with tertiary education [3]. The EU’s cultural goods trade balance
grew from 6.3 billion euros in 2012 to 8.6 billion euros in 2017: jewelry, works of art
and books represented three quarters of EU cultural exports; in terms of value added
the AV sector came first [4]. Still the market of culture, to its inherent characteristics,
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is not a market that can be traditionally understood. A market economy is an
economy in which decisions regarding investment, production, and distribution are
based on supply and demand, and prices of goods and services are determined in
a free price system [5]. At the beginning of the supply-demand mechanism, there
is a need that must be met: it must be produced in order to satisfy the need. The
easiest way is to buy products with set prices. While market surveys precisely define,
through established patterns what are the preferred tastes of consumers to define
products that may have the widest possible demand, we wish to confute this thesis
in the domain of art and culture. To expose the mercantile view of art assessment,
we refer to the Chase Manhattan Bank project, The most wanted paintings, that
offers deeper insight for the argument of the experience being realized in the sphere
of the unexpected. The artists, Vitaly Komar and Alex Melamid have investigated,
using traditional methods of market research, the preferences of users for paintings,
treating them as customers of the consumer society. Selected for each country in
terms of individual preferences, colors, backgrounds, sizes, have been processed as
data. According to the results, paintings have been produced exactly as if they were
potato chips for the evening entertainment [6]. However although the paintings are
made according to the average preference of the country selected, no one wants
them. We further assume that the extent of this indirect gain in investing in culture
towards a numerical index able to weigh the social contribution of culture and
translate it in the only yardstick that for now society understands: money. Well
established studies demonstrate that intellectually active seniors are less prone
to be frequent hospitalized and therefore spending money on culture, means to
substantially save on the huge health care costs [7, pp. 287–230, 8]. The above
mentioned literature leads us to think that the cultural market continues to be the
driven by the market economy, but market laws do not work if applied to the chain
of cultural production. By examining this precarious phenomenon we attempt to
subvert the dominant market view that is currently regulating the production and
distribution of culture.

3 Research Methodology

We suggest that the income of today cannot be separated from the problems of
tomorrow and vice versa: a cost of a culture-driven, socially and civilly virtuous
activity today that benefits another sector must be reflected within the budget
depicting the benefits and be allocated as the right measure to the actual generator.
Well established studies demonstrate that intellectually active seniors are less prone
to be frequent hospitalized and therefore spending money on culture, means to
save on health care [7, 8]. Knowledge is embedded in everything we do and
every product we use and in this vein any innovation become progress only if it
is followed by public and intensive use infiltrating the society as a whole. If the
encounter of artworks is indeed knowledge acquisition, the investment purpose
would be a noble one and the direct benefit of those who had an active part in that

https://en.wikipedia.org/wiki/Economy
https://en.wikipedia.org/wiki/Investment
https://en.wikipedia.org/wiki/Distribution_(economics)
https://en.wikipedia.org/wiki/Supply_and_demand
https://en.wikipedia.org/wiki/Good_(economics)
https://en.wikipedia.org/wiki/Service_(economics)
https://en.wikipedia.org/wiki/Free_price_system
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encounter, immediate and fruitful. In the spirit of the Aristotelian logical grammar,
by imagining the world as result of critical consciousness, culture becomes the
social glue, the cohesion of the substrate itself. This leads us into the world where the
desire to discover is measured on the ability to understand, a world where opinions
are formed on the basis of awareness and self-awareness and not on undigested
suggestions of others [9, pp. 9–25]. In order to define a strategy that invokes
the utility of a cultural investment, we have evaluated three public-private sector
partnerships in the Programming Periods 2007–2014 and 2014–2020:

(a) The SEE/B/0016/4.3/X Project SAGITTARIUS (2,596,480.00 AC): the Project
has created a Roving Museum in GR/IT/RO/BG/HU/MD/SI/HR accessible via
QRCs in the territory and an mobile app for iOS and Android operating systems
[10];

(b) The MIS/ETC2617/BSBJOP Project ALECTOR (1,065,894.30 AC): the
Project has created an open source cultural heritage infrastructure in
GR/RO/BG/MD/GE/TR working with local actors at grass roots level to co-
create place-driven local projects with high cognitive and emotional value
[11];

(c) The COS/TOUR/699493 Project DIVERTIMENTO (312,129.00 AC): the Project
has launched an iBook collection exploiting the powers of the Cultural and
Creative Industries to internationalize tourism SMS in peripheral destinations
in GR/IT/ES/BG/RO/SI/TR and inspire policy makers towards new cultural
investments [12].

In the time period 2014–2018 a Scope Survey with 240 stakeholders and a
Satisfaction Survey with 610 randomly selected users of cultural services has been
conducted in the intervention area of the three projects aforementioned.

The Stakeholder Survey has revealed a series of outcomes independently of the
country and participant age. Stakeholders in GR//IT/ES/HR/SI/HU/ME/GR/TR/-
MD/GE have clearly formulated their wish to:

• make wise use of public money tailored to cultural goods and services and reform
the public procurement procedures, which they currently view as inadequate to
respond to cultural contents

• lift and skills-gap mismatch that dominate public heritage institutions;
• identify the needs of the audience in the twenty-first century in particular the

youth
• enhance the cultural capital of young people, decreasing delinquent behaviour

The Visitor Survey, mainly targeted to millennials, has identified a clear need
for:

• large scale cultural investments with sites, museums and collections that exploit
the technology intense experience at the maximum to communicate heritage

• digital communicate that create the authenticity in the heritage experience both
onsite and offsite

• understanding and appreciating heritage in the new world order of pervasive
media.
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4 Content Analysis

To explore, if culture can ensure the investment return in cultural goods and services,
we change for a moment, but only apparently, the topic: in recent years we witness
an increase on violence eruptions of all kinds. The UN has professionally studied
the phenomenon also from the economic point of view and the following are the
criteria of analysis and conclusions which researchers have come to in regards to
the costs that the company incurs as a result of the increase in this phenomenon
(UN Women Facts and Figures 2017) [13]. Day, McKenna and Bowlus discuss
three categories of costs [14, pp. 6–7]: (a) Direct tangible costs are actual expenses
paid, representing real money spent, like taxi fare to a hospital and salaries for staff.
They costs can be estimated through measuring the goods and services consumed
and multiplying by their unit cost; (b) Indirect tangible costs have monetary value
in the economy, but are measured as a loss of potential, like lower earnings and
profits resulting from reduced productivity. They are also measurable, although
they involve estimating opportunity costs rather than actual expenditures; (c) Direct
intangible costs result directly from the violent act but have no monetary value,
like pain and suffering, and the emotional loss of a loved one through a violent
death. They may be approximated by quality or value of life measures; (d) Indirect
intangible costs result indirectly from the violence, and have no monetary value,
like negative psychological effects on children who witness violence which cannot
be estimated numerically. The authors conclude that the costs of violence against
women are enormous and that the economic costing literature indicates that the
whole of society pays for the costs of not addressing this pressing social concern
[15, p. 45].

Scholars argue that the inability to reduce violence is often due to an empathy
gap [16, pp. 120–128, 17, pp. 480–484, 18, pp. 150–164, 19, pp. 1–2, 20, pp. 1–
14]. Galimberti uses the term regression explaining that the power of the reason,
character and thought are dramatically diminished against a single specimen with
instinctive behaviors of animal species [21]. Regression is indeed the right word,
because humans in their evolution have gone a long way from gestures to word
and language, from confrontation to dialogue, from nature to culture. Reason and
thought are achievements of culture that are forming the basis of our democratic
society. The aphasia, inherent to the digital Dark Age, is putting the human evolution
into reverse. Bullying and violence are clearly indicators of regression. Merely
listing the number of assaults without reflecting on the recession of the human
evolution underestimates the danger and is obscuring the answer. Thus we are being
led into a world, a society where the animal instinct leads the strong to appropriate
the weak for reasons of physical strength. By accepting this, we forget that the
identity of the sapiens human species is a cultural one, and not natural. And here
it is imperative to quote Charles Darwin: “The very essence of instinct is that it is
followed independently of reason” [22, p. 405].

Sentimental education that alone banishes violence against the weak is a lesson
that comes from ancient literature, the theater, the cinema, thought to represent
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and disseminate human achievements. In the remote past, constructing artifacts,
which we now call archaeology, was the symbolic message of our ancestors to
represent human achievements. If the sentimental model, e.g. love, compassion,
solidarity, that is to say the code used by artists for millennia, is our distance from
the animal world, then the widespread and conscious use of culture reinforces our
awareness and evolutionary growth. This alone is enough to give practical meaning
to the adjective “strategic” continuously used about the culture. The sentimental and
behavioral model, dialogue and mutual understanding are life contexts alternative to
bullying and opposed to violence against women. A society regulated by culture
leaves no room for aggression; it is easy to understand how an investment in
culture is generating a clear reduction of these phenomena and therefore spectacular
economic growth.

5 Findings

Twenty-five culture-driven Pilot Projects have been analyzed within the framework
of the regional investments by the (a) SEE/B/0016/4.3/X/SAGITTARIUS;
(b) the MIS/ETC2617/BSBJOP/ALECTOR and (c) the COS/TOUR/699493/-
DIVERTIMENTO in GR/IT/HU/TR/HR/SI/ES/RO/BG/MD/GE in regards to a
cultural heritage agency’s communication with the public. Major findings include
(a) inability of heritage institution to understand audience needs independently
of the country; (b) inability of the audience to perceive the values of heritage in
the short time budget of a visitor independently of the origin; (c) inability of the
public sector to implement attractive cultural investments independently of the
national rules for procurements. All 25 cases have revealed miscommunication
between heritage institutions and their audiences. All 25 cases have revealed a
clear wish requirement: the information architecture offered to the public visitor in
sites museums and collections has to be entirely redesigned in order to attract and
retain the attention of the audience: it must be “administered” through a narrative
structure that is capable to activate the cognitive and the motivational component,
both essential to the assimilation of data necessary for the construction of the
information environment, essential to allow the interpretation of the artwork. The
narrative, the language of cinema and that of the theater, born thousands of years
ago, helps to decode the symbolism behind which artists conceal the reality. It is
the narrative that brings with it all the emotion and emotionality assisting the public
to navigate in their wealth of ideas and thus reconstruct the meaning of the artwork
itself. This process provokes the chain reaction that multiplies the results. If a story
is written and performed so compelling, it increases interest and curiosity. It thus
encourages the structural integration supporting the cognitive approach. It is the
latter that allows knowledge to be processed and assimilated in the aforementioned
context. This is the kind of knowledge that regulates behavior, preventing it of being
delinquent, let alone to nourish violent acting. The awareness of having understood
influences strongly the motivation to keep going, offers satisfaction and reinforces
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the focus in all future processing activating the chain reaction-cognition-motivation
releasing new energies to real learning and citizenship objective. The process of
alignment between symbolic signals deriving from the past and the context capable
to deliver the tools to decipher them, we call cultural communication and has to be
part of the overall cultural investment.

The human brain develops concepts learned throughout life and acquires a
new experience based on previous experiences and incorporates the active higher
functions, such as memory and judgment, which are the key for comparison [23, p.
49]. Without deepening into the perception that is beyond the scope of this paper, it
is critical to understand that in the world of culture is the supply that is creating the
demand and not vice versa. By being confronted with the unexpected, a cognitive
imbalance is created, which through the redeployment of the previous experience,
produces a new balance in a new frame of reference: the new experience. Experience
exists only as a function of the fact that it appears in front of something unknown,
something that has the potential of upsetting the procedure, the status quo. Cultural
experience can take place only if it becomes the production of new artworks in the
hands of present day artists [24, pp. 204–217]. The work of art should not be giving
everything to the senses, but just what is required to put imagination on the right
path. This is the spirit of Voltaire’s much quoted phrase the secret to being boring
is to say everything. Along the lines Schopenhauer declares that in art the best is
too spiritual to be offered to the senses; it must be born from the imagination of the
viewer, generated by the work of art [25, pp. 1883–1884]. Very often the sketches
of great masters are more effective in being understood by the public than their
completed, finite paintings. In Rhapsody C, Homer deals with Helen’s beauty in the
teichoscopia incident [26, pp. 141–244]: she approaches the part of the wall, where
the aged Trojans are watching their sons die in battle for her sake. But her divine
beauty urges the aged fathers take their eyes away from the dying sons. This is
how Homers immortalizes Helen’s beauty: by shaking the audience. In other words,
experience happens only if we meet the unexpected.

6 Conclusion

The cultural market continues to be the driven by the market economy, but market
laws do not work if applied to culture and the promotion of cultural heritage. We
need a new approach, as by applying the old procedures, we are damaging the goods.
The Gross Domestic Product (GDP) has lost its ability to be an indicator of quality
of life of the society that generates it, including its ability to attract new capital
since the choices of citizens attribute a constantly increase to the social quality,
a dimension that is beyond the mere economic calculation, but has a devastating
indirect effect on the economy [27]. In the classic representation of the mathematical
model whose balance is determined from the intersection of supply and demand,
when as a result of an advertisement, a fashion, the demand grows, more people
wish to satisfy their need to possess that good or make use of that service willing
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to pay a higher price. The supply adjusted to this demand, the assumption is, that to
satisfy my need to acquire an asset that I clearly want: all this has little to do with
the cognitive activity.

Public authorities would learn from the artistic and cultural mechanisms that the
latter naturally tend to the maximum possible quality, while continues unabated the
destructive work of those seeking only the lowest economical level. This practice
with which we still live, does not lead to saving the public money, on the contrary
it allows choices without implications on the civic responsibility of commissions
and produces tenders without any expertise on the subject. EU funds taking into
account the social impact of culture and national fiscal incentives could present
favorable conditions to those organizations and institutions that contribute more than
others to the brake of “regression” to growth. The recent destruction of globally
valued heritage in Syria and the Iraq, urges to underline that scientific research,
heritage conservation, landscape preservation, the protection of historical-artistic
past are characteristic of nations with conscious awareness, that results from the
daily production of culture, used as a social regulator and cohesive social glue [28,
pp. 1–5, 29, pp. 1–3, 30, pp. 229–233].

Culture is a strategic sector by definition, we took some practical examples and
demonstrated how this sector can address the quality of the social life of a nation
and that cultural and creative industry cannot exist without the production of new
culture. All the sector needs is to rewrite market rules and representations of market
incorporating the impact on society and clarifying the strategic importance through
the emergence of growth of other sectors that culture allows. The involvement of
sectors of society interested in the effects of the lack of culture, the effects of
regression: the police hospitals, from schools to religious institutions. For years,
we study systems of integrated budgets, for years enlightened economists claim the
idea that the value of a company is no longer is its material assets, but the intangibles
are the real frontiers of integration and then small museums continue to complain
about budgets at a loss just because the business management is not able to address
and measure the social impact.

The creative cultural industries are the pinnacle of the development of culture
in the economic sense. But creativity puts a new perspective: its use to increase
social quality. The challenge is to align the discipline to this revolution, becoming
part of the linguistic turn, override the tendency to try to represent the new within
the fossilization of the traditional thinking. We need new rules and new economic
indicators that are applicable in the practice of public government and the economy.
We should be managing with new rules, or else to create a management culture for
culture is a useless occupation.



Culture as an Instrument of Mass Construction 763

References

1. Stewart T (2002) The wealth of knowledge: intellectual capital and the twenty-first century
organization. Crown, New York

2. EU (2012) Policy handbook on how to strategically use the EU support programmes, including
structural funds, to foster the potential of culture for local, regional and national development
and the spill-over effects on the wider economy. European Union, Brussels

3. EUROSTAT (2018) Culture statistics – cultural employment. https:/
/ec.europa.eu/eurostat/statistics-explained/index.php/Culture_statistics_-
_cultural_employment#Cultural_employment_.E2.80.94_general_trends

4. EUROSTAT (2019) Culture statistics – international trade in cultural goods.
https://ec.europa.eu/eurostat/statistics-explained/index.php/Culture_statistics_-
_international_trade_in_cultural_goods

5. Gregory P, Stewart RC (2004) Comparing economic systems in the twenty-first century, 7th
edn. Southwestern, Mason

6. Komar V, Melamid A (1994) Painting by numbers: the search for a people’s art. Nat Mag
334–338

7. Frankish J, Milligan CD, Reid C (1998) A review of relationships between active living and
determinants of health. Soc Sci Med 47:287–230

8. Jappia B, Puntenney DL (2012) Health and place: activating communities around the social
determinants of health. The Asset Based Community Development Institute, Chicago

9. Whitaker CWA (1996) Aristotle’s De Interpretatione. Contradiction and dialectic. Clarendon,
Oxford

10. Papathanasiou-Zuhrt D (2015) The SEE/B/0016/4.3/X SAGITTARIUS. Final Activity and
research report, South East Europe Transnational Cooperation Programme 2007–2013.
Budapest

11. Papathanasiou-Zuhrt D, Thomaidis N, Di Russo A, Vasile V (2019) Multi-sensory experiences
at heritage places: SCRIPTORAMA. In: Vasile V (ed) The Black Sea open street museum. In:
Proceedings in business and economics. Caring and sharing: the cultural heritage environment
as an agent for change. Springer, Cham, pp 11–49.https://doi.org/10.1007/978-3-319-89468-
3_2

12. Papathanassiou-Zuhrt D (2018) COS/TOUR/699493/DIVERTIMENTO Diversifying tourism
offers in peripheral destinations with heritage-based products and services, stakeholder-skills
alliances to internationalize locally operating micro-enterprises. Final report to the European
Commission, COSME Programme for the Competitiveness for Small and Medium Enterprises
2014–2020, Brussels

13. United Nations (2017) Facts and figures: ending violence against women. http://
www.unwomen.org/en/what-we-do/ending-violence-against-women/facts-and-figures#notes

14. Day T, McKenna K, Bowlus A (2016) The economic costs of violence against women:
an evaluation of the literature. United Nations report series, pp 6–7. https://www.un.org/
womenwatch/daw/vaw/expert%20brief%20costs.pdf

15. Day T, McKenna K, Bowlus A (2016) The economic costs of violence against women:
an evaluation of the literature. United Nations report series, p 4513. https://www.un.org/
womenwatch/daw/vaw/expert%20brief%20costs.pdf

16. Nordgren L, MacDonald G, Banas K (2011) Empathy gaps for social pain: why people
underestimate the pain of social suffering. J Pers Soc Psychol 100:120–128. https://doi.org/
10.1037/a0020938

17. Bond L, Carlin JB, Thomas L, Rubin K, Patton G (2001) Does bullying cause emotional
problems? A prospective study of young teenagers. Br Med J 323(7311):480–484. https://
doi.org/10.1136/bmj.323.7311.480

18. Gendron B, Williams KR, Guerra NG (2011) An analysis of bullying among students within
schools: estimating the effects of individual normative beliefs, self-esteem, and school climate.
J Sch Violence 10:150–164. https://doi.org/10.1080/15388220.2010.539166

https://ec.europa.eu/eurostat/statistics-explained/index.php/Culture_statistics_-_cultural_employment#Cultural_employment_.E2.80.94_general_trends
https://ec.europa.eu/eurostat/statistics-explained/index.php/Culture_statistics_-_international_trade_in_cultural_goods
http://dx.doi.org/10.1007/978-3-319-89468-3_2
http://www.unwomen.org/en/what-we-do/ending-violence-against-women/facts-and-figures#notes
https://www.un.org/womenwatch/daw/vaw/expert%20brief%20costs.pdf
https://www.un.org/womenwatch/daw/vaw/expert%20brief%20costs.pdf
http://dx.doi.org/10.1037/a0020938
http://dx.doi.org/10.1136/bmj.323.7311.480
http://dx.doi.org/10.1080/15388220.2010.539166


764 D. Papathanasiou-Zuhrt et al.

19. Phillips R (2011) The financial cost of bullying, violence, and vandalism. Slate
Mag 28:1–2. http://communitymatters.org/downloads/SLATE%20magazine.%20Financial
%20Cost%20of%20Bullying,%20Violence%20and%20Vandalism%20Feb%202011.pdf

20. Wayne R (2013) The social construction of childhood bullying through U.S.
news media. J Contemp Anthropol 4:1–14. https://pdfs.semanticscholar.org/a1c5/
fb211723dfdc106cf4163a569c0921e173c6.pdf1

21. Galimberti U (2007) L’ospite inquietante. Il nichilismo e il giovanni. La Feltrinelli, Roma
22. Darwin C (1871) The descent of man. John Murray, London
23. Zeki S (2009) Splendors and miseries of the brain: love, creativity, and the quest for human

happiness. Wiley, Chichester
24. Dewy J (1994) Art as experience. State University of New York Press, Albany
25. Schopenhauer A (1913) Die Welt als Wille und Vorstellung, Georg Müller, München. Reprint

Digitale Bibliothek Band 2: Philosophie. http://www.schopenhauer-web.org/textos/MVR.pdf
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